HOW TO CAPTURE LOCAL MEDIA ATTENTION:

On Sunday 10th April craftivists up and down the country will be sitting in train stations to protest about excessive rises in train fares.  We will be crafting 4inch deep x 7inches wide fabric train coaches (bunting patches) with stats, facts, quotes, and our views on the devastating effects these train fare hikes will have on a cheap and sustainable transport policy.

This is a national event and a great opportunity for craftivists to capture the attention of their local media.  Here’s how:

1. Organise your event

2. Contact your local press before the event

3.  Write a press release.

4. Take ‘high-res’ photos at your event

5. Send a follow-up press release with your photo to your local press (and to us).

We’ll take the above point by point:

Organise your event
To attract the press you’ll need to make sure that your crafting is visually attractive.  This means picnic blankets, tea-cups, maximum chintz, jam sandwiches and if you’d like to dress up as in ‘Railway Children’-esque costume then so much better.

Is there a local celebrity or politician that you could invite to join the crafting?  Why not send an invitation as below:


Dear [MP, councillor, local celebrity],


We are worried about the 31% hike in rail-fares.  We fear that this sustainable form of public transport is getting far too expensive.  Already we pay up to 4x more for our rail than is paid in Europe.  If we are to encourage people to choose the green transport option then we must give them good alternatives to car and airplane.  Currently this government is doing no such thing.  Please join us at 1pm on Sunday 10th April to craft a protest bunting in the [waiting room / under the departures’ display / in the ticket office] of [your local] station.  This initiative is being undertaken by craftivist groups across the UK.  We will be inviting local media and also anticipate national news coverage.  It would be wonderful if you could join us. 

Yours truly,  

[YOU].

Do you have a press spokesperson?  Someone who has read our briefing paper http://bit.ly/dWUtz5 and has had a practise interview?  Remember three key points and make sure that you get those across in any interviews.  The central message is that if the government increases fairs by 31% we will never have an integrated, sustainable and affordable public transport network. 

Contact your local press before the event:
Wherever you are based you will have at least one local newspaper, one local radio station and one local television news programme.  It is crucial that their planning desks know about your protest event.  

Go online and do a bit of research.  Search for your local press outlets and find the phone number for their newsdesks or news reporters.  Take down their numbers and get ready for the scariest part of your foray into the world of PR.

You have to call the news desks: tell them your plans and invite them to send a journalist and camera.  Start with the national angle: across the country craftivists are taking over railway stations to craft a protest petition.  Then give them colour: you’ll be stitching (very cutely) with scores of crafty friends, in costume, with picnic blankets and other chintz.  And finally give them the bigger picture: this is part of a national campaign demanding Fair Fares.  We are crafting in preparation for a mass-free-train-ride which will take place next weekend: Saturday 16th April.  Offer to email them a press release. 

Write a press release

Please adapt the below press release:

Craftivists hold protest stitch-in at [YOUR LOCAL] railway station

At 1pm on Sunday 10th April, [YOUR AREA] craftivists, will join a nationwide protest to demand a halt to rail fare increases.  Currently the coalition Government plans to hike fares by 31% over the next 4 years.

Hundreds of craftivists (activists who protest using scissors, thread and fabric) will converge on railway stations across the UK for a protest picnic and stitch-in.  They will be creating 4inch deep x 7inches wide fabric train coaches covered with statistics, facts, quotes and consumer views on our Government’s carbon-friendly transport policy.  

The various panels will be collated into a petition-train which will be taken on a Fair Fare Railway Adventure on Saturday 16th April.  It will be delivered to Philip Hammond MP (Minister for Transport) by direct action group: Climate Rush. 

In [YOUR LOCAL] railway station, [YOUR LOCAL] craftivists group will hang bunting and lay picnic blankets.  Awareness-raising leaflets will be given to customers along with jam sandwiches and cups of tea.  [WHAT ELSE HAVE YOU PLANNED?]

Philip Hammond MP, Secretary of State for Transport, said:

Whether we like it or not, the ability to travel point-to-point on an individually-tailored timetable [i.e. in a car] is one of the great quality-of-life gains of the second half of the 20th century.
[YOUR SPOKESPERSON], [AGE and PROFESSION], said:


“As the Craftivist Collective we are passionate about showing our love for local and global neighbours. These unfair fare increases will stop people using trains when we need help keeping our carbon footprints down. The increases will hit people living in poverty the most and stop them getting to their jobs and alienate them even more from society. 

“Short-haul flights and cars shouldn’t be the cheapest most convenient option. Philip Hammond MP wants to hike fairs a massive 31% over the term of this Government. We’re here to demand fair fares and a sustainable alternative.”

On Saturday 16th April Craftivists with join Climate Rush on a Railway Adventure.  For more information please visit: www.railwayadventure.wordpress.com
ENDS –

For more information and interviews please call: [SPOKESPERSON AND NUMBER].

Take a high-res photo:

Use a digital camera (rather than a smartphone) and gather everyone together in as cute and chintzy and eye-catching photo as possible.  This is not an artist’s endeavour – it’s about capturing as much clear information as possible in one photo.  You want to give a sense of how many people where involved and what – exactly – you were doing.  If an MP, councillor or MP joined your protest then make sure they’re at the centre of the photo.

Send a follow-up press release with your photo to your local press (and to us).

Adapt the press release above including any funny or interesting details of what happened at your stitch-in.  Send it with a high res photo attached to the press contacts you found during your local media research.  Follow-up your email with a phone-call on Monday (11th April) morning and ask whether they will include your protest in their reporting. Be sure to send info@climaterush.co.uk a copy of the photo too so that we can include you in our national press release.  

CONGRATULATIONS – YOU ARE NOW A PUBLIC RELATIONS EXPERT!

